
PITCHING TO BE HEARD 
DR EMMA WILLIAMS



TARGET. PREPARE. PRACTICE.

GROUNDRULES FOR TODAY

• Join in! 

• All ideas and viewpoints welcome 

• Try everything 

• Business ideas help research (and vice versa!) 

• Your own research team - think what you can take back to your 
project 



DON’T PANIC THERE IS COFFEE

PLAN FOR TODAY

• Introductory tweet 

• Writing hooks 

• Scientific Biog 

• LinkedIn summary 

• Coffee 

• Oral hooks 

• Pitch for a post-it 

• Engaging others with your 
idea 

• Close



TWITTER, EMAIL SIGS, LINKEDIN UPDATES

SHORT WRITING HOOKS

• Think about the audience 

• What do you want this audience to do? Can they easily do it from 
what you have given them? 

• Keep it professional - no ;-) 

• Use keywords (and relevant hashtags) 

• Keep introductory emails brief and clear (white space) 

• If asking for help, state clearly what you need



EMAIL SIGNATURES
PERSONAL AND PROFESSIONAL

Dr John Smith 
Electrical gadget creator 
Research Associate 
Department of Physical Engineering, Oxford University 

+44 1234 567890 
Find me on LinkedIn and Twitter 
Our latest gadget publication

http://www.google.co.uk/
http://www.google.co.uk/
http://www.google.co.uk/


VIA WESTON COMMUNICATIONS WESTONCOMMS.COM

SHORT WRITING HOOKS

Greeting * Audience * Address pain point * Solution * Call to action 

——  

Good morning to all our patients and carers. Are you confused about the latest 
research? We have reviewed it for you. Click here for our patient friendly website. 

—— 

Calling other MR physicists! Do you have problems with RF noisy infusion pumps? 
We have worked with PUMPinc to keep images clean and patients safe. Read our 

BigJournal paper 

http://westoncomms.com


OVER TO YOU

PROJECT DESCRIPTIONS

Take a quick look at the project descriptions of The Royal Society 
Research Fellows. 

As a group discuss what helps to explain the project, engage the 
reader and promote the researcher 



WHAT’S BEST FOR AN ECR?

THE SCIENTIFIC BIOGRAPHY

• Biography call from journal, conference, talks, blogs 

• Find out the format & look at others 

• Who is the audience? 

• Only room for relevance 

• Do make it interesting  

• Include awards and honours 

• Join together your experience esp. if changed disciplines



— From ‘All about me in 100 Words’ by Livia Puljak, Labtimes.org 
02/2008

“DR. JANE SCIENTIST WAS BORN IN LONDON IN 1953 
AND RAISED BY TWO CRAZY SCIENTISTS. SHE IS MARRIED 
TO DR. JOHN SCIENTIST AND THEY HAVE TWO CHILDREN, 

MYCOPLASMA AND FORMALDEHYDE, AGED 21 AND 17. 
DR. SCIENTIST AND HER FAMILY HAVE LIVED IN A 

BEAUTIFUL VICTORIAN HOUSE IN LONDON FOR THE LAST 
25 YEARS. DR. SCIENTIST ENJOYS SPENDING TIME WITH 

HER POODLE MIMI. DR. SCIENTIST IS COMMITTED TO THE 
HIGHEST STANDARDS OF EXCELLENCE. SHE SPENDS MOST 
OF HER FREE TIME WITH FRIENDS FROM THE HIKING CLUB 

FOR FEMINIST SCIENTISTS. HIGHLY INTELLIGENT, 
EXTREMELY DEVOTED TO HER RESEARCH AND HARD 

WORKING, DR. SCIENTIST MAKES THIS WORLD A BETTER 
PLACE.”

”

“



OVER TO YOU

SCIENTIFIC BIOGRAPHY

Take a look at the scientific biographies of your peers. 

Provide feedback on post-it notes with positive points and things to 
work on. 

What could you use to make your own better? 



USING LINKEDIN AS AN EXAMPLE

AN OUTWARD LOOKING SUMMARY

• Who is reading your LinkedIn? 

• Use the title field 

• Summary should be engaging 
- it is all about them 

• Ask questions 

• Use pictures (or SlideShare) 

• Use keywords 

• Don’t just give me your 
chronology!



OVER TO YOU

LINKEDIN SUMMARY

Create a draft of a summary suitable for LinkedIn  

Or for your department webpage (for instance in Physics: About, 
Research, Teaching) 

What are you interested in? 

What makes you interesting? 

You have 5 minutes & 10 minutes for feedback



ELEVATOR PITCHES, CONFERENCE RECEPTIONS, COFFEE QUEUES

SHORT TALK HOOKS

• Think about the audience - who are you talking to 

• Be positive! 

• First person to talk perceived as confident 

• Use metaphors for your research/idea 

• Say important things first (before they get their coffee!) 

• Have a business card ready 

• Match your body language to your message



PITCHING FOR BEGINNERS

FIGHT FOR THE POST-IT!

• At each ‘station’ there is a 
statement and some post-its. 
Each person in the group has 
2 minutes to pitch for why 
they should win the post-it.  

• The statements come from 
common job interview 
questions 

• The group then votes to see 
who wins the post-it (please 
don’t vote for yourself!)



OVER TO YOU

ORAL COMMUNICATION

Prepare a 2 minute talk on your research or a business idea you 
have. 

Your target audience is someone who has potential information to 
share with you (another academic colleague, industrial partner or 

expert in the market you are looking at) 

Your mission is to get a longer meeting with them  

This conversation is the ‘hook’ 

You have 5 minutes to prepare



STORY TELLING - ACCORDING TO KEN ADAMS, PLAYWRIGHT

ORAL COMMUNICATION

“Once upon a time” – Set the stage, 
introduce the context and introduce the 
characters. 

“Everyday” – Establish the norm, so 
people can achieve a sense of change 
from what has gone before. 

“But one day” – The catalyst. The reason 
for telling the story. 

“Because of that” – The heart of the 
story. The consequences that ensue from 
the catalyst. 

“Until finally” – The climax. 

“And ever since then” – The resolution 
and conclusion.

The story of your research (getting 
the grant, making an experiment 
work, doing the survey, making sense 
of the data, getting a new insight 
into your problem) might fascinate 
other people. But mostly they will 
relate to your work differently. You 
will need to discover the story of 
your research all over again. 

Jon Turner (Science writer, author 
and editor) 



OVER TO YOU

ORAL COMMUNICATION

• Take on board the feedback from your partner 

• Think about the new material just presented - what could you try 
out? 

• You have 5 minutes to revise your talk 

• We will then practice again!



ELEVATOR PITCH BASICS

ORAL COMMUNICATION

Who are you talking to? 

Ask yourself what problem 
do you solve for the 
person? 

If you panic - describe your 
“day in the life” 

Facts and figures - you are 
good at these 

Turn it into a conversation

Them: What do you do? 

You: Do you have a printer that uses 
expensive cartridges? 

Them: Yes they cost a fortune! 

You: I am working on technology that 
reclaims the printer ink from  old 
documents - saving you ink and 
paper! 



OVER TO YOU

ORAL COMMUNICATION

• Take on board the feedback from your partner 

• Think about the new material just presented - what could you try 
out? 

• You have 5 minutes to revise your talk 

• We will then practice again!



ACADEMIC DIMENSION

ORAL COMMUNICATION

1 What your topic is, whether it 
is your dissertation topic or the 
latest paper you are working on 

2 What your methodology is (in 
brief – algorithms, lab work, 
tech development….that’s 
enough) 

3 Why your question matters 

4 Where you are in the process 

5 What you need to get it done

It is about starting a conversation 
and getting ideas to flow. Let the 
other person know what you need 
to do next - they may be able to 

help! 



OVER TO YOU

ORAL COMMUNICATION

• Take on board the feedback from your partner 

• Think about the new material just presented - what could you try 
out? 

• You have 5 minutes to revise your talk 

• We will then practice again!



THANK YOU
WHO WILL BE NEXT TO HEAR YOUR MESSAGE?



I AM AN EXCELLENT 
NETWORKER 



MY RESEARCH HAS THE 
BIGGEST POTENTIAL 

IMPACT 



I AM A CREATIVE 
THINKER 



I AM AN 
ENTERPRISING PERSON 


